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The Winter Texan Report
Winter 2006

Highlights…

Three studies were conducted…
§

§
§

Study 1 – Questionnaire distributed to
Winter Texans
Study 2 – License plate observation
Study 3 – Questionnaire distributed to RV
and mobile home park owners/managers
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Study 1 – The questionnaire study…
§
§

§

was conducted in January 2006,
25,000 questionnaires inserted into the
Winter Texan Times newspaper
1,054 useable returned questionnaires
§
§
•

By mail (77.7 percent)
Online (13.9 percent)
Chamber of commerce (8.3 percent)
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The typical Winter Texan …
is married,
is Caucasian,
is from the Midwest,
has been retired for more than one year,
has a high school diploma or some
college,
§ has an annual median income of
approximately $45,472, and
§ is 68.7 years old.
§
§
§
§
§
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When they are in the Valley,
Winter Texans . . .
§ live in an RV or MH they own,
§ stay 4.1 months,
§ come to the Valley for
§
§
§

the climate,
the friendly people, and
a winter vacation.
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Winter Texan activities include
mostly. . .
§
§
§
§

flea markets,
Mexico sites,
the beach, and
festivals.
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By far, most Winter Texans plan to
return to the Valley…
n

n

but may not return to the Valley because of
n health reasons,
n family reasons , or
n increased costs in the Valley.
Most Winter Texans do not plan to retire
permanently to the Valley.

Valley Markets and Tourism Research Center
© UTPA 2006

Winter Texans and Mexico…
n

n

averaged 7.5 trips to Mexico during their
Valley stay and
spent an average of $69.76 per trip to
Mexico.
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Winter Texan household spending
in the Valley…
n

n

n

spent the most money each month on
housing and groceries,
spent an average of more than $400 per
household on automobiles and medical
expenses,
Spent more than $300 per household on
one-time expenditures for mobile homes,
house or condos, property and RVs.
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Total Winter Texan household
spending in the Valley…
n

Average monthly expenditures = $6062.71
Average one-time expenditures= $3913.18

n

Total average expenditure

n

= $9975.89
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Study 2 – License plate
observation study…
n

n
n

52 different students recorded the
state/country of vehicle license plates
11 different Wal-Mart stores
February 3rd through 17th 2006
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License plates study results…
Home State of Winter Texans
License Plate Study
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Study 3 - RV and mobile home park
study
n

n

questionnaire delivered to 191 park
owners/managers in the Valley, and
104 questionnaires were returned and
used in the analysis,
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Park survey results…
n

n

n

The number of RV sites outnumber mobile
home sites by almost two-thirds,
Only about 16 percent of mobile homes in
parks are owned and rented by the park
February is the peak Winter Texan
occupancy month,
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More park study results…
n

n

The parks surveyed experienced an
average net increase of 4.6 percent in
the number of Winter Texans.
The increase could be attributable to
more Winter Texans in the Valley or to a
shift in where Winter Texans stay.
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Winter Texans agree to serve on a
consumer panel…
n

n

378 survey respondents agreed to serve
on a consumer panel that will be used to
conduct academic and business research,
192 (50.8 percent) provided an e-mail
address as a contact point.
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For more information…
for more information or
for copies of the report (available for $50)
call
956.381.3395 or
e-mail pmsimpson@utpa.edu
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